CUSTOMER FOCUSED FACILITY GUIDANCE

CASE STUDY: MYTIME ACTIVE

Mytime Active’s golf for everyone

Mytime Active is social enterprise on a single-minded
mission to improve wellbeing. Their promise is to help
people in the community to ‘get more out of life.’

THE BACKGROUND
Mytime Active use their expertise to design and
deliver trusted programmes to help people get
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WHAT MYTIME DOES.

programmes, leisure facilities and golf courses.
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THE GOLF COURSES
Mytime Active are the second largest pay and
play golf operator in the UK, with 16 courses
located across London, the Midlands and the
South Coast. Their focus is on providing
expertise and the facilities to make the game fun,
inclusive and accessible to everyone.

THE CHALLENGE
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It sets out to achieve
this by operating
community hubs and
delivering wellbeing
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Mytime Active have introduced the following

programmes, including

approaches at their golf courses:

Golf on Referral;

•

special events such as

•

•

a customer can visit one of the courses, without
the ‘correct’ attire or equipment and play golf.
Golf clubs can be hired free of charge.
the opportunity to play 3, 6 or 9 holes to beat the
barrier of time
5-ball rounds are available at certain times

Mytime Active also promotes a ‘beyond facilities’

Film on the Fairway;
and a range of sporting
and non-sporting
activities, including
golf.

approach, by taking activities to the local community
centres such as care homes, hospices, schools,
surgeries and hospitals, parks and open spaces.
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